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More than 230 real estate experts took part in our
online survey in September and commented on
their expectations in real estate for the coming
year. The survey provides an assessment of the
German real estate market in the current real estate year and a perspective for further development.

Conclusion

			

Trendbarometer 2020

The appeal of
the German real
estate market is
increasing

Decreasing demand for
office space, desk-sharing
and developments to
the labour market will
transform the office sector

The biggest challenge
of mobile work is a
lack of interaction
between colleagues

Companies’ office
space requirements are
sinking on a mediumto-long-term basis

COVID-19 will
shape the
coming real
estate year

Mobile work for
1-2 days a week
is now requested
Certified office properties are at
a slight to significant advantage
compared to non-certified office
properties
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The Survey
Results in
Detail
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How do you currently assess
the attractiveness of the
German commercial real estate
market compared to other
European markets?
The appeal of the German real estate market is increasing.

0%
Not at all attractive
4%
Less attractive

25 %

Much more
attractive

16 %
Unchanged

2/2020
80% of survey participants
consider the German commercial
real estate market to be slightly or
much more attractive than other European countries. This represents an
increase of 16% compared to the approval ratings for the second Trendbarometer
survey in June 2020. At 4%,
the approval rating is stable amongst
those participants who consider the
German commercial real estate market
to be less or not attractive at all.
The German real estate market appears to be not just
resilient to all external influences, especially the COVID-19
pandemic, but is also proving to be particularly appealing
during the crisis. This is no doubt the result of the German
government’s strict crisis policy put in place until now, and
the relatively contained rates of infection until September.
Further developments remain to be seen.

55 %

Slightly more attractive

4% 1%

4%

19 %

27 %

19 %

2/2019

31%

1/2020
50 %

45 %
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Please name up to three
factors that will shape the
German real estate market
over the coming 12 months.
The COVID-19 pandemic, Germany as a ”safe haven”
and interest rate levels as the main factors influencing
the coming real estate year.

28 %
COVID-19-Pandemie

13 %
10 %

6%
2%

Foreign
investors

Other exogenous
shocks

Germany as a
”safe haven”

16 %

Interest rate
level

Economic crisis

Underlying political
conditions

Purchase price
development

7%

17 %

The COVID-19 pandemic has the world and its economy
in grip. After a recovery phase in late summer, infection
rates are currently on the rise again in Germany, and there
is growing concern of another lockdown. As an export
economy, the possible effects would hit Germany hard and
would certainly subsequently affect the real estate industry. In this respect, it is only natural that 28% of survey
participants believe that the COVID-19 pandemic will be
the main factor to influence the coming real estate year.
According to the experts who took part, other determining
factors are Germany as a “safe haven” (17%), interest rate
levels (16%) and the economic crisis (13%). The major
trend of demographics remains at the bottom of the list
with 1% agreement.

1 % Demographics
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What will characterise the
“new normal” in the real estate
markets in Germany?
The German real estate market is
a safe investment!
According to 60% of survey participants, German real
estate is in particular demand. 13% of survey participants
predict that it will become easier for investors to obtain
attractive properties again, and 10% predict that property
transactions will fall. Only 5% consider an increase in yields
to be realistic.
Overall, the prospects for the German real estate market
are favourable, as it is capable of withstanding all difficulties. As long as interest rate levels remain low and the
liquidity still available cannot be invested in other asset
classes profitably, German real estate is and remains our
investment of choice.

3
60 %
German real estate as a “safe
haven” will continue to be in
particular demand.

13 %

10 %

It will be easier for investors to obtain
attractive real estate again.

There will be significantly fewer real estate
transactions in the long term.

6%

International investors
will be much less present.

6%

Land and building
costs will be lower.

5%

The level of yields will be permanently significantly higher.
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Which factors are decisive for
the development of the office
sector in the coming year?
Decreasing demand for office space and desk-sharing
will transform the office sector.
26% of survey participants see a decreasing demand for office space due to
desk-sharing and mobile work as deciding factors for the development of the
office sector. For 17%, both the development of the labour market and economic recovery are also key factors. Only 5% are of the opinion that an expansionary monetary policy through the ECB’s Emergency Purchase Programme for
loans is a crucial aspect for the development of the office sector.
It is remarkable that only 6% state an increase in demand for office space
due to increasing hygiene regulations as an influencing factor. A possible
explanation for this could be that decreasing demand for office space due to
desk-sharing virtually cancels out the increasing demand for office space as
an opposite effect.

Decreasing demand for
office space due to desksharing and mobile work

26 %

19 %

Development of the labour market
(unemployment rate, short-time work)

17 % Economic recovery

15 % More flexible structuring of office rental contracts

12 % Rent losses

6%
5%

Increasing demand for office space due to continually more stringent hygiene regulations
Expansionary monetary policy through the
ECB’s Emergency Purchase Programme for loans
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How do you estimate the demand
for office space in your company
in the medium-to-long term?
Demand for office space is decreasing.
The tendency is clear: 61% of survey participants expect their own company to experience a decrease or heavy decrease in demand for office space.
32% expect the demand for office space to remain the same, while 7%
expect the demand to increase.
The results suggest that desk-sharing and mobile work will reduce the
number of workstations required, and this will considerably reduce the
demand for office space.
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1%
Strongly increasing
6%
Rising

32 %
Unchanged

2%
Strongly decreasing

59 %

Falling
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What do you consider a
realistic scenario as regards
to remote working in your
company?
Mobile work is requested but only for 1-2 days:
The results of the survey also speak for themselves on
this point: According to 63% of survey participants,
1-2 days of mobile work is realistic in their company.
2-3 days of mobile work are far behind this with 23%
seeing this as a possibility. Only 1% could realistically
imagine mobile work on a permanent basis in their
company.
During the lockdown, companies relied heavily on
mobile work as an emergency solution, insofar as
this was technically possible. This worked well across
most sectors and could be a working model for the
future. Companies could save on office space and
adapt existing spaces to modern requirements for
modern working and communication requirements.
However, this process has a long way ahead of it and
must be followed in small steps. It is important to find
a balance between the wishes of both employers and
employees.

63 %
1-2 days a week in
mobile work

23 %
2-3 days a week
in mobile work

8%
5 days a week in
the office

5%
3-4 days a week
in mobile work

1%
Permanent
mobile work
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When you think of your
company: From how many
mobile working days per week
do you see more disadvantages
than advantages for your
employees and for the
company?
The third day represents a critical turning point.
According to survey participants, mobile working, a measure which
was customary during the lockdown, should be a temporary affair.
43% of survey participants see more disadvantages than advantages
to mobile work from the third day. 18% respectively believe this to be
the case either from the second day or if mobile work is permanent.
In the survey participants’ view, mobile work on up to 2 days a week
would be possible and advantageous, while anything above this would
be disadvantageous.

From an average of less than one day of

1 % mobile work per week, the disadvantages
already outweigh the advantages

5%

From one day

18 %

From two days

43 %
From three days

10 %

From four days

18 %
5%

If mobile work is permanent

The disadvantages never outweigh the positives, no
matter how high the proportion of mobile work is.
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From the company’s point of
view, what are the biggest
difficulties with mobile
work?
Austausch unter Mitarbeitern wichtig.
For 38% of survey participants, a lack of interaction between colleagues is
the biggest difficulty when it comes to mobile work. We as communicative
beings need interaction with others in order to be creative and innovative,
both of which are fundamental prerequisites for successful work. Good
ideas often stem from direct interaction with others, whether this be in the
kitchen, at the coffee machine or while chatting in the corridor.
Falling employee identification with the company (17%), technical issues
(14%) and difficulties with the confidentiality of customer information
(10%) follow a lot further down in the ranking.
It is also striking that only 7% of survey participants mention a lack of
employee monitoring as a concern. This shows that a major change has
already taken place in the world of work, away from the idea of monitoring
to a notion of more trust in the employee.

38 %

A lack of interaction
between colleagues

Technical issues

A lack of
monitoring

7%

Employees will
be distracted

7%

Confidentiality of customer information
etc. can no longer be guaranteed

10 %

Technical
issues

14 %

Employees’ will start to identify
less with the company

17 %

Health impacts due to too little
exercise and a lack of ergonomic
workspaces

7%
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For what reasons would you
reduce your office space?
New space concepts and mobile work reduce the
demand for workspaces.
An increasing recourse to mobile work (35%) and changing office
environments (34%) are possible reasons for reducing office space
within the company. For 16% of survey participants respectively, the
use of outsourcing solutions and a worse position of the company
are reasonable arguments for a reduced demand for office space.

34 %
Changing office environments or
concepts for office space

16 %
Use of outsourcing
solutions

9
35 %

An increased, long-term
recourse to mobile work
i.e. working from home

16 %
Worse company position due to
the current weaker economic
development
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What effects has
COVID-19 had on
flexible workspaces?
Interim spaces are in demand.
The COVID-19 pandemic is leading to an increase in demand for
interim spaces, according to 26% of survey participants. The reason
for this is the uncertain business situation for many companies as a
result of the containment measures required due to COVID-19. They
are forced to vacate expensive rental spaces but can bridge a transitional period with interim space until something cheaper can be found.
Around 25% of the survey participants expect to continue long-term
rental contracts at more favourable conditions. 17% see the conversion of highly frequented areas into private offices as being a result
of COVID-19. Hygiene regulations mean that the use of communal
spaces is only possible under considerable constraints and is therefore not economically viable. 16% respectively predict a major slump
in sales and demand due to the measures of social distancing, and an
increase in demand to absorb any surges.

26 %

25 %

Increased demand for
interim spaces due to the
uncertain business situation.

Long-term rental contracts
are being continued at
more favourable conditions.

16 %
Social distancing measures
will lead to a major slump in
sales and demand.

17 %

16 %

Conversion of highly frequented areas and communal
spaces into private offices.

An increase in demand to
absorb any surges due to
the overall reduction in fixed
office space.

14

To what extent are certified
green office properties at
an advantage with regards
to both fungibility and rerentability in comparison
to non-certified rental
properties?

11

Green has an advantage.
There is a clear vote for certified office properties: 91% of survey
participants see certified green office properties as having a slight to a
very strong advantage compared with non-certified rental properties.
Today, sustainability certificates are an important prerequisite for the
tradeability of real estate, and they reflect a growing awareness for
sustainability in the sector. With a view towards the ambitious environmental protection targets for the building sector for 2030 set in the
Paris climate agreement, growing environmental awareness is a very
important step, since it is only when these standards become the norm
that the target of reducing emissions in the building sector by two
thirds in relation to the comparison year of 1990 can be reached.

7%
At a very strong advantage

9%
Not at all at an advantage

26 %
At a strong
advantage

58 %

At a slight advantage
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Regarding development
and financing of investments
in office properties, which
location is decisive for you?
A central location is preferred.
Location is what’s most important: 51% of survey parti
cipants prefer a central location in the city centre when
investing in office properties. For 28%, a decentralised
location with good transport links is decisive and for 14%
this is a prominent, prestigious location. For 7% of real
estate experts, it is not the location itself that is decisive;
other criteria like tax incentives or industry clusters are
more important.

7%
Is the location less important?
Other criteria, such as tax incentives, modern office spaces
and/or industry clusters, are
much more decisive

14 %
Prominent/prestigious location

51 %
28 %
Decentralised location,
as long as conveniently
situated

Central location
in the city centre,
very conveniently
situated
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Which are your company’s
business areas?
53 %

12 %
10 %
8%

Banks

Investors

Project development/developers

Owners/property managers

6 % Building contractors
4 % Consultants
3 % Real estate agents
2%

Insurances/
investment companies

2 % Appraisers/valuation experts
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3%

Europe

1%

Others

96 %
Germany

Where is your company
headquartered?
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Important notes
This publication has been created by Berlin Hyp AG. It serves information
purposes only. All of the content relates exclusively to the point in time of the
creation of this document. Thus, no guarantee can be given for its completion,
currency and continuing accuracy. All of the information and statements made
are based on sources that we consider to be reliable. The information has been
carefully researched and conscientiously compiled. The opinions and prognoses expressed in this publication represent non-binding value judgements of
our company, for the correctness and completion of which no guarantee can be
assumed.

